KUCHNIA RADIOWA
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2G URNX MHG\Q\P NRPSOHNVRZ\P EDGI

U\QNX UDGLRZHJR NWPpUHJR Z\QLNL Z\NR

ZVI\VWNLH VWDFMH UDGLRZH GRP\ PH(

L UHNODPRGDZFpuzZ Ratid WaekDGHAQH R ZD Q
SU]JH] 4UPU Kantar Millward Brown.

Badania radiowe

® SR]ZDODMC QD SUJ\JRWRZDQLH UDQ
VWDFML ZHG XJ RNUH ORQ\FK JPLH{

® GRVWDUF]DMC LQIRUPDFML QD
V XFKDQLD UDGLD WUHQGHZ V XH
V XFKDOQR FL Z FLCJX GQR
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Metodologia Kto zleca badania radiowe?

® RG URNX EDGDQLD UDGLRZH VC ® RPLWHW %DGD 5DGL
02120('=$/1( '(./$5$7<:1( Z VN DG NWPUHJR ZFKRG]C NRQNX
RUD] &—A&* ( VLHELH 4UP\ UHSUH]JHQWXMGCFH U\QF

® RG URNX EDGDQLD UHDOL]RZDQH V¢ UXSD (XURJHW *UXSD 50) $JRI

WHFKQLNC &$7- UHDOL]RZ D
PHWRG\ 'D\ $IWHU 5HFDOO

®RG ODW VWRSQLRZR GJ
GR ]PLDQ Z VSR HF]H VW
]ZLONV]DQ\ MHVW XG]LD
UHDOL]JRZDQ\FK SRSU]JH]
NRPUUNRZH

®J RVHP GRUDGF]\
SUJHGVWDZLFLHOH 3ROVN
- D RG URNX $XG\WRI

Proba badawcza

®VN DGD VLU ] GZuFK F]JU FL SLHUZV]D VWDQRZLCFD PQLHM ZLUFHM Si
FD C SRSXODFMU OXGQR FL 3ROVNL Z ZLHNX GUXJD PLHV]N
]JGH4QLRZDQ\FK MDNR QDGUHSUH]HQWDFMU

@EDGDQLD G\VWU\EXRZDQH VC FR PLHVLCF DOH GDQH J]DIJUHJRZDC(
® SUPED PD FKDUDNWHU ORVRZ\



